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Fenomena sosial mengenai perempuan masih banyak dibicarakan di 
masyarakat. Perempuan seringkali diidentikkan dengan sifat feminim yang 
melekat, seperti lemah lembut. Perempuan juga banyak dikaitkan dengan peran 
domestik. Namun, kini sudah mulai banyak perempuan yang berkarir dan berada 
pada sektor domestik. Stereotipe tentang perempuan tersebut juga salah satunya 
dibangun oleh media melalui iklan. Iklan banyak menampilkan perempuan berada 
di sektor domestik dan erat dengan sifat feminim. Namun, sekarang mulai banyak 
bermunculan iklan yang menampilkan seorang perempuan sebagai perempuan karir 
yang berada pada sektor publik serta memiliki bersifat maskulin. Perempuan dalam 
iklan mulai banyak digambarkan memiliki sifat maskulin yaitu perempuan karir 
yang kuat, mandiri atau independen, dan dapat mengambil keputusan sendiri. 
Penelitian ini menggunakan metode semiotika Charles Sanders Pierce untuk 
melihat tanda berupa ikon, indeks, dan simbol dengan pendekatan kualitatif. Hasil 
dari penelitian ini adalah perempuan dalam iklan Olay – Berani di Segala Usia 
digambarkan sebagai perempuan yang memiliki karir, perempuan kuat, perempuan 




























Research entitled Depiction of Women in Olay Ads - Brave at All Ages. 
This research was conducted to determine how the depiction of women in Olay 
advertisements - Brave at all ages. The social phenomenon regarding women is still 
widely discussed in society. Women are often identified with inherent femininity, 
such as meekness. Women are also widely associated with domestic roles. 
However, now many women have started a career and are in the domestic sector. 
One of the stereotypes about women is the construction of the media through 
advertisements that feature women in the domestic sector and are closely related to 
femininity. However, nowadays there are many advertisements showing women in 
the public sector who are masculine. These traits include being a career woman who 
is strong, independent, and can make her own decisions. This research is a 
qualitative research using Charles Sanders Pierce's semiotic method to see signs in 
the form of icons, indexes and symbols. The results of this study show that women 
in the Olay advertisement - Brave at All Ages are described as women who have 
careers, strong women, independent or independent women, and women who can 
make their own decisions. 
 
Keywords: Depiction, Advertisement, Career women, Female masculinity, 
Semiotics 
 
 
 
 
 
 
